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Why grocery shopping is so hard

Make A List

Travel To 

Grocery Store

Find A 

Cart

Wait In Line

Carry Out Heavy Bags

Travel Home

Walk Up Stairs

Eat Your Feelings

Unpack

Browse Every Aisle

Head to Checkout

Scan Shelves

COMPLEX CHALLENGE

We need 

to make it 

easier
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Opportunities to inspire and excite our customers

FOOD MATTERS



Spring Celebrations
3-Week Promotional Period

INSPIRING SOLUTIONS
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Consumer Touchpoints

• Themed Landing page

• Curated Shopping Page 

• In-box Brochure

• Sampling / Street Team

• Palm Card

• Blog Posts

• Social Media

• Banner Ads 

• Digital Billboard
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Social
Customized posts for relevant occasions

Blog
DYI guidance and creative fun

Sampling
Custom palm card for added promotion
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Social
Customized posts for relevant occasions

Blog
DYI guidance and creative fun

In-Box Brochure
Inspiration and ideas to delight consumers
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Consumer Touchpoints

Go Forth & Summer
2-Week Promotional Period

INSPIRING SOLUTIONS
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• Themed Landing Page

• Curated Shopping Page 

• Themed Banner Ads 

• Email

• Blog Posts

• Social Media
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Social
Customized posts for relevant occasions

Blog
Recipe ideas for inspiration
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Fresh Connections
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INSPIRATION & DISCOVERY

instagram.com/avacadotoast

https://instagram.com/p/3zzvqaur_x/?taken-by=freshdirect


Engagement across the Customer Journey

MASCOT 

RAP VIDEO

CELEBRITY CHEF

HOW-TOs, VIDEOS, 

TWEETS

HOTLINE: 1-844-4LOBSTA SURPRISE & DELIGHT

SITE AND EMAILS EXPERIENCE

PRE-LAUNCH TEASERS 

ON YOU TUBE, INSTAGRAM

BLOGGER 

ENGAGEMENT

SOCIAL 

ACTIVATION

SITE   APPS   TRUCKS / DRIVERS   BOXES   EMAIL   BLOG   SOCIAL   VIDEO   MAIL  EVENTS   STREET TEAMS   IN ORDERS   SAMPLING
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INSPIRATION & DISCOVERY
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